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ATLAS AT-A-GLANCE
INSIGHTS-RELATED CHALLENGES
SOLUTIONS, TOOLS & SERVICES
WORKING TOGETHER

Atlas helps consumer goods companies make better decisions
by harmonizing data and extracting richer insights ... in less time.
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ATLAS

About us

Atlas helps consumer goods companies make better decisions
by harmonizing data and extracting richer insights ... in less
time. Atlas’ single, intuitive interface accelerates the Insight-to-
Impact Cycle, while streamlining the flow of information ... from
data to decision.

Atlas’ proven methodology (Aggregation | Analytics | Activation
| Automation) empowers suppliers to run reperts the way they
run their business. Reports, dashboards and alerts are
generated based on the needs of each user. This approach
provides retailer team leads and category managers with very
granular insights. Conversely. senior leadership teams receive
acticnable insights from across the enterprise.

SOLUTIONS
Reporting Studio

Reporting and Visualization
- Custom reporting and an existing library of 6,000+
templates
- Full ad-hoc reporting capabilities
- Automated POS downloads and validity checks

OSA+ (On Shelf Availability)

ATLAS Technology Group, Inc.

https://Inkd.in/eHUxAjH

One weekend. Thousands served.
Join us for GiveCamp 2018!
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Site Performance

How are your active users trending over time?

Google Analytics Home
Active Users

Users Sessions Bounce Rate Session Duration
632 778 62.08% Tm 36s
1267 4% 1287.1% 127.3% 116.7%
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* Monthly

786

e Weekly

216

Daily

19

ACTIVE USERS REPORT >

/hat pages do your users visit?

Page

/

fcareers/
fcompany/
freporting-studio/
/biii-2/

fosa/

/products/
fvalue-added/
fdemo/

fleadership/

Last 7 days «

Pageviews

191
a7
33
24
23
18
18
17
15

14

Page Value

50.00
50.00
50.00
$0.00
50.00
50.00
$0.00
50.00
50.00

50.00

PAGES REPORT >




Organic Search S

Some minor victories in
the area of organic search.
Keep in mind, prior to
launching the new site, the
only way we showed up on
the 15t page (not the top
spot on the 1%t page — just
somewhere on the 15t
page; even below the

fold) was to search on
Atlas Rogers, AR.

| call these minor victories
because each search query
includes the word “Atlas.”
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Tue 9/4/2018 3:21 PM About 343,000 results (0.55 seconds)
Jeff Rice Atlas | Analytics Advancing Trade
4 FW: Careers Page is Working Properly + Some Rudimentary Site Analytics https://www.atlasdsr.com/ v )
Retailer team-leads need insights into their respective accounts. ... that accelerates the Insight-to-
To Tony Curtis; Ryan Dugger Impact Cycle, while delivering multi-echelon reporting.
Google s wnar 9 Retail Analytics Jobs, Employment in Bentonville, AR | Indeed.com

https://www.indeed.com/qg-Retail-Analytics-l-Bentonville-AR-jobs.html
118 Retail Analytics jobs available in Bentonville, AR on Indesd.com. Apply to Sales Analyst, Analyst,
Bentonville, AR 72712 ... Systems analytics, reporting.

Top 2 organic spots

Retail Reporting Analyst Jobs, Employment | Indeed.com
https://www.indeed.com/q-Retail-Reporting-Analyst-jobs.html «

3164 Retail Reporting Analyst jobs available on Indeed.com. Apply to Analyst, Reporting Analyst, Junior
Analyst and maore! ... Bendon, Inc. Bentonville, AR ...
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Retail Analyst - Walmart, Bentonville, AR job in Bentonville - Mars
https://lensa.com/retail...bentonville-ar.../bentonville/.../3dc983b4e9b70915cdc7305df ... «
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o e - o ny . — " Feb 7,2018 - Mars is currently looking for Retail Analyst - Walmart, Bentenville, AR near ... AR Job
S { Summary: Sales Analyst maintains data and reporting to
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Trends | Retail Analytics from Tableau Good “brand association” b . . . . . .
: St { id ol " S ShilohNEXT | Leading Retail Analytics Solutions Provider
; Paid pacemen https://shilohnext.com/ =
i shilohNext is the leading Retail Analytics Solutions Provider with cutting edge technology that is fast,
Y. reliable, secure and provides insights to empowrer.
‘
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; that were not being found due Today's top manufacturers and retailers partner with Retail Solutions to maximize cperational
to indexing;’ search issues excellence and drive sales and measure performance daily.
4
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4 16 Retail Analyst Jobs in Bentonville, AR | LinkedIn
Pl https://www.linkedin.com » Jobs » Retail Analyst Jobs
- The Retail Data Analyst is responsible for monitoring inventory flow throughout the supply chain by
ki { leveraging multiple sources of data and reporting his or her ...
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Other Elements Inside the Atlas Marketing Playbook

Content Marketing Value-Added Pricing SEO
[ | webinars [ ] Discount (perceived) on Products and Services [ | Dynamic Content
[] Articles [ ] Client Agrees to Participate in Limited Joint Programs [ ] Organic Search
] Blogs [ | Speaking Engagements [ ] ppC
[] Podcasts [ | Roundtable Participation Keyword/Meta Desgr
[ ] Videos ] Webinars [ | Getestimate from JumpFly
[ ] Infographics ] White Papers [ ] Directories
[ ] eBook (Gated Content) [] Case Studies [ ] Links
[] Case Studies [ ] Logo Placements (website) L] Inbound
[ | On-Line Posts | Outbound

[ | Downloadable PDFs
White Papers (Gated Content)
Social Engagement

0]

Email and Retention Campaigns

[ ] Gated Content (for opting-in)
[ ] Invitations/Notifications to Upcoming Events

[ ] eNewsletter (opt-in only for Retention Marketing)

[ ] select Service Provider, i.e. Constant Contact

[ ] Portal (for New Clients)

Public/Media Relations

[ ] Public Speaking .

[] Editorials [] Advisory Board
[ | Press Releases [ 1 User Community
[]

Community Involvement

Events

Seminars
Workshops
Conferences
Tradeshows

0100



Targeted Communications Define
by the Sales Cycle

Web Traffic

Social Media
Pay-Per-Click
TOP OF THE FUNNEL: Organic Search

Attract visitors to your site
threugh blegging, Geogle searches,
social media, etc.

Gated Content for Lead Capture (Opt-In)

Offer valuable content such as ANALYTICS ADVANCING TRADE
whitepapers, ebooks, checklists, etc.
in exchange fer their contact info g
i
[ Use creative call-to-action graphics ATLAS P

that link to landing pages te
increase conversiens

HOW A.I. IS REDEFINING

MIDDLE OF THE FUNNEL: RETAIL ANALYTICS

[] Offer to leads who have already downloaded
your top of the funnel content to move them
closer to becoming a customer

[] This content centers around why they should
choose you — and can indude case studies,
testimonials, webinars, live demos, free trials, etc.

BOTTOM OF THE FUNNEL:

[ Offer to leads as part of your lead nurturing sequence of THOUGHT LEADERSHIP SERIES
emails, middle of the funnel landing pages and by direct
outreach from your sales team.

S SS S‘S [C] This content is a more direct approach aimed at Ca se H |Sto ry

qualified leads — and can include free consultations and
assessments, special discounts and promations,
B U I I 0M live demonstrations, free trials, etc. D emo
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