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Bringing Technology and Science to Planogram Automation



Atlas’ AMP Engineering Team uses proprietary software, algorithms and 
machine learning to optimize and automate the planogram 
development and implementation process.

AMP uses data science to optimize planograms while empowering 
Customer Teams to apply their knowledge and experience to further 
augment each planogram.
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AMP Optimizes Planogram Development 
and Implementation

Bringing Science and Technology to Planogram Automation
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Key Features

• Configurable Software and Processes
• Full Transparency

• Plug-In and Module-Based Platform
• Immediate Response Time to Changes
• Engineering-Driven Problem Solving 

• Complete, End-to-End Relay solution

Features
Active Heat-Mapping for Optimizing Each Set



AMP Provides the End User with the Ability to Adjust 
Settings and Variables On-The-Fly to Affect the Assortment

Assortment Decisions

• Custom Rules 

• Item Metric Weights (POS, Units, Nielsen/IRI)

• Days of Supply Tolerance Levels

• Core/Protect Lists

• Item/Store Assortments

• Completely Customized for Each  
Planogram/Category/Customer
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• Plastic Bottle Rule
• Only merchandise in plastic product where stores are located near bodies of water

• Segmentation Rule
• Flex/keep segment space based on custom parameters

• Item Placement Conditions
• If item A exists, then item B must be merchandised next to it
• If the planogram is > 98ft, then all items of supplier Y must go on the 3rd shelf,

regardless of item flow

Custom Rules-Based Analytics (Examples)
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1.  Identify “Delete” Items 2. Adjust Facings 3. Identify “ADD” Items

4. Auto Merchandize Items 5. Completed Final Planogram

Automated Merchandising

Full Transparency to easily understand how 
decisions influence planogram performance.
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Macro Data
• Top/Low Performing Items

• Chronic Out of Stocks
• Predictive Out of Stocks
• Brand Block Highlights

• Planogram Differences

Live Daily Data Feeds
• Current Store Conditions

• On Hands
• Predictive Out of Stocks
• POS$ Expectations

• Markdowns

Heat Maps
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Completely Configurable 
• Space-to-Sales

• DC Matrix
• OSA Scores
• Before/After Performance

Reporting
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Proven Performance

• Improve Productivity
• Increase Accuracy 

• Intelligence-Based Merchandising
• Greater Flexibility 
• Avoidance of Late Fees
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Bringing Art and Science to Planogram Automation

Automated Merchandising of Planograms
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