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Lead Generation and Strategic Messaging 
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Lead Generation (Overview)

• Google Ad Words and Landing 
Pages
• Keyword-based ads that link to 

landing pages for lead capture

• Permission-based downloads
• Whitepaper 

• Newsletter

• Email Campaigns
• SIC/NAICS specific messaging

• Customer/industry segmentation

• Engagement
• LinkedIn

• Newsletter

• Blog

• Organic Search (Content Driven)
• Website

• Blog

• YouTube

• Google+

• Inbound Links
• Directories

• Vendors

• Google Places (all locations)
• Localized search results

• Grease trap cleaning Tampa

• Wastewater disposal Texas
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Organic Search

Making sure we’re found when users search key terms and phrases such as 
wastewater disposal, grease trap cleaning, food waste recycling, etc.

Service oriented user interface with “Contact Us” on every page, which rings 
or emails our customer service center
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Localized Search and Adwords

Paid Ad (Pay-Per-Click)
Organic Search
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Pay-Per-Click Ads (Sample) 

Wastewater Disposal Sites
www.liquidenviro.com/wastewater

Responsible recycling and disposal 
services with liability protection

Route to Website

Route to Landing Page

Clean Your Grease Traps Now
www.liquidenviro.com/grease

Responsible recycling and disposal 
services with liability protection
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Email Campaigns

• Analysis of existing customer base

• Segmentation by SIC/NAICS

• List purchase
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Engagement (Lead Nurturing)

• Follow-Up Emails

• Relevant Articles

• Blog Posts

• LinkedIn 
• Followers/Posts 

• Group Discussions

• Showcase Pages for 
each waste stream



Lead record created in 
CRM with record status set 

to “Marketing Lead”

Record is forwarded to the 
appropriate sales person 

and the CRM record is 
updated (change status to 

“Sales Lead”)

Rep takes appropriate 
action (A) and updates the 

CRM record
A1 A2 A3…

Move record to customer 
database and update 

sales report

Was a sale 
made?

Is there an 
opportunity 

to sell 
additional 
services?

End

Inbound inquiry from:
Phone, Email, Web, Rep

Is lead still 
viable?

Move to Invalid Lead file

Yes

Yes Yes

No

No

No

Flow of an Inbound Lead
September 18, 2014

Pipeline Report 
created

Meeting attendees:
Blake, Bob, Jeff, Kim, Paul, Peter
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Strategic, Integrated (Simplified) Messaging
Consistently Communicating the LES Difference


